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“If you are looking for a partner, not just a vendor, you should really consider 
Clickability.” 
Rod Nicolson, VP User Experience Design and Workflow at PR Newswire

Case Study: PR Newswire

Company HQ: New York, NY

Industry: Multimedia news and content 
distribution platform

Clickability Product: Clickability® Web 
Content Management (WCM) Platform

Goals:

•	 Reduce IT involvement in the website
•	 Improve scalability during unpredictable 

traffic spikes
•	 Launch new features and products 

quickly

•	 Launch new site under tight deadline
•	 Empower content owners to update 

website 

Advantages of the Clickability WCM 
Solution:

•	 SaaS delivery model
•	 Flexible Velocity templates
•	 Scalable infrastructure
•	 Powerful easy-to-use WCM features and 

functionality
•	 Advanced developer tools and 

integration capabilities

About PR Newswire
PR Newswire (www.prnewswire.com) is the premier global provider of 
multimedia platforms that enable marketers, corporate communicators, 
sustainability officers, public affairs and investor relations officers to leverage 
content to engage with all their key audiences. Having pioneered the 
commercial news distribution industry 60 years ago, PR Newswire today provides 
end-to-end solutions to produce, optimize and target content—from rich media 
to online video to multimedia—and then distribute content and measure results 
across traditional, digital, mobile and social channels. Combining the world’s 
largest multi-channel, multi-cultural content distribution and optimization 
network with comprehensive workflow tools and platforms, PR Newswire 
enables the world’s enterprises to engage opportunity everywhere it exists. PR 
Newswire serves tens of thousands of clients from offices in the Americas, Europe, 
Middle East, Africa and the Asia-Pacific region, and is a UBM plc company.

Challenge
“PRNewswire.com is our essential presence on the web, providing millions 
of people around the world with minute-by-minute updates from tens of 
thousands of organizations,” says Rod Nicolson, VP User Experience Design 
and Workflow at PR Newswire. “Our website is very strategic to our business 
and is key in helping us achieve our mission to help our customers engage 
opportunity everywhere it exists. To do this effectively, we need our site to 
perform at every moment—especially during peak traffic periods—and to be 
flexible enough for us to rapidly respond and innovate to meet the needs of 
our customers.”

PR Newswire had a dated website with an Oracle backend and CGI scripts. The 
company hosted and maintained the site, including data centers, backups, 
and more. The site was reliable, but they spent a lot of time and energy 
maintaining the system that could be better spent on other projects. And 
though performance was generally good, if there was a large spike in traffic, PR 
Newswire had to scramble to adjust in real time to the increased performance 
needs, further burdening the infrastructure and the IT team.
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The process of making even the most trivial change was a multi-step process that 
included numerous people from throughout the organization, including product 
management, project management, operations, developers, testers, etc. “Our ability 
to keep pace with new innovations and customer needs was severely constrained 
by our website,” says Nicolson.

PR Newswire wanted the ability to update site content more easily as well as 
improve their time-to-market for new services, and felt it was time to replace the 
old site technology. The company also wanted to move content ownership into 
the hands of Marketing and free technical resources to focus on new product 
development, rather than making small text changes on the site.

“We wanted to be able to deliver high volumes of company announcements at 
100% uptime nearly instantaneously, and position ourselves to be the 21st century 
audience magnet,” says Nicolson. “We had a huge amount of traffic at our site but 
the visitor experience was outdated—so we set out to find a website solution that 
would help us achieve our goals.”

Solution
As part of an Enterprise Content Management (ECM) evaluation, PR Newswire 
took the top ECM vendors and added Web Content Management (WCM) vendors 
to the mix, from top-end Documentum to less expensive EZPublish. Each of the 
top five vendors underwent critical scrutiny, as PR Newswire went through a very 
thorough checklist and scored the results. At the end of this process, PR Newswire 
chose Clickability, as it met 91% of PR Newswire’s requirements, including the 
ability to create personalized visitor experiences, something they felt was only 
possible with a vendor capable of delivering dynamic content. The remaining 9% 
on the list of requirements were non-critical wants, rather than essential needs.

PR Newswire appreciated the caliber of the Clickability team, the advanced 
developer tools and integration capabilities, dynamic content and the scalability 
and reliability offered by the SaaS delivery model, as well as the high value 
delivered relative to cost. PR Newswire also appreciated that Clickability could 
meet their aggressive launch timeline.

With Clickability, users throughout the PR Newswire organization—marketing, 
editorial, developers, product managers, product owners and more—can now edit, 
create, and publish content without IT involvement.

Developers are freed from fulfilling requests for simple website content changes, 
and can now focus on business-critical projects. The company has a dedicated 
agile team of developers whose sole responsibility is to create new websites and 
services for PR Newswire customers using Clickability. Taking advantage of the 

“Everyone is pleased with 
the way the site performs. 
The Clickability-powered site 
never goes down, it’s always 
performing.”
Rod Nicholson, VP User Experience 
Design and Workflow at PR Newswire
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power and flexibility of Clickability’s templating system, developers have launched 
new products such as Flex Release, a solution for distributing files, video and photos, 
and added new features to the site, such as website preview. The company has also 
achieved many incremental gains in user experience and search engine optimization. 
Clickability’s Velocity templates allow PR Newswire to create and launch many new 
features in-house.  And when PR Newswire developers have more complex projects, 
they collaborate with Clickability’s Professional Services team.

Benefits
“PR Newswire now has a very responsive, highly reliable website with excellent SEO 
strategy and IA embedded. Clickability’s flexibility enables the company to easily 
create new content-based products and enhance the user experience as needed.

“We met all our original goals,” says Nicolson. “We deliver high volumes of content 
with no downtime, and we have near-instantaneous dynamic publishing—it’s 
precisely what we were looking for.” Additionally, with the launch of the Clickability 
site, PR Newswire introduced a new website design which better supports their 
global brand.

After launching PRNewswire.com on Clickability’s platform, PR Newswire conducted   
a comprehensive audience study with Forrester research. Through this study PR 
Newswire identified individual investors as an audience segment they wished to 
engage more. Using visitor registration, dynamic content delivery, velocity templates 
and integration extensions, in a matter of weeks the company built, tested and 

Clickability’s scalability ensures that www.PRNewswire.com will be available even 
as the company sets new traffic records almost every month.
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launched a feature allowing visitors to follow public companies mentioned in press 
releases on the site using a personalized portfolio. Critical to the speed of the project 
was their ability to focus on the product without worrying about the site’s ability to 
handle the scale.

Site performance has impressed Nicolson, even as the company sets new traffic 
records almost every month. “Everyone is pleased with the way the site performs,” 
says Nicolson. “The Clickability-powered site never goes down, it’s always 
performing.”

Nicolson also appreciates the responsiveness of Clickability personnel and 
their dedication to customer service. “Throughout the evaluation, design, and 
implementation process, we never doubted their commitment to our project,” 
says Nicolson. “If you are looking for a partner, not just a vendor, you should really 
consider Clickability.”

About Clickability 

Clickability, a product line within Upland 
Software, is a leading software-as-a-service 
(SaaS) Web Content Management platform 
(WCM).  We enable marketers and online 
publishers to efficiently create, manage 
and publish content globally to any device; 
track and personalize visitor experiences; 
and implement web-based branding, 
social media, and demand generation 
campaigns.  Our easy-to-use platform offers 
comprehensive, constantly advancing 
capabilities that empower customers to 
successfully execute their digital strategies 
with agility.  As a result, they can rapidly 
create and deliver dynamic digital content 
experiences that boost their brand, increase 
engagement, and drive conversions.  

More information is available by calling 
+1.888.352.9682 or visiting 

www.clickability.com


