
Making your 
content go 
further in 2021
If you’ve ever sat down to watch a Disney film and 
felt an odd sense of déjà vu, that’s because Disney 
are the gold medallists when it comes to recycling 
content. Check out this list of side-by-side reused 
animations if you don’t believe us.

When it was first reported, the media attributed 
Disney’s use of rotoscoping (the process of recycling 
footage for new animations) as a cost saving exercise. 
But the truth, revealed by GeekDad in an interview 
with Floyd Norman (renowned animator), stated 
“It’s a lot faster and easier to just do new animation, 
and it’s a lot more fun for the animators. But Woolie 
(Wolfgang ‘Woolie’ Reitherman – animator and 
director for many Disney classics) liked to play it safe 
and use stuff he knew would work. That’s all it was.”

So there we have it. Whilst clearly there are cost and 
resource saving benefits to re-purposing content, the 
lesson we can take away from Disney here is that they 
re-used content they knew would work. 

As marketers, this isn’t a ground-breaking revelation. 
Re-using eBook content for blog posts is just another 
day in the office. But are there other channels we can 
utilize to maximize our content? 

The answer? Text messaging.  

When it comes to distribution channels, text 
messaging is often forgotten - with email, social, 
PPC and even influencer marketing featuring as 
more common go-to strategies for marketing 
teams. However, SMS is the optimal channel for 
repurposing content. Not only is text messaging 
widely adopted and easy-to-use, but it can also 
come in handy when you have to connect with 
your subscribers in a pinch.

For instance, email requires HTML development 
and testing, while social media needs eye-
catching images and video to stand out among 
the noise – all of which must pass the approval 
process. If this content has already proven 
successful from your metrics, it makes sense to 
get more mileage from it.  In this instance, text 
messages can be crafted from social media 
posts, re-directing your audience to your website, 
or app. Graphics from your emails can be utilized 
as an MMS message, without the need to tap in 
your design teams.

Wolfgang ‘Woolie’ Reitherman  may have liked to 
“play it safe and use stuff he knew would work”, 
but we consider it playing smart. 

If you’d like to learn more about how you can 
re-purpose and maximize the impact of your 
content, get in touch with our team today.
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Upland Mobile Messaging

Ready to get things done?
Let us show you what Upland  
Mobile Messaging can do.

Request a Demo

Upland Software (Nasdaq: UPLD) is a leader in cloud-based 
tools for digital transformation. The Upland Cloud enables 
thousands of organizations to engage with customers on  
key digital channels, optimize sales team performance, 
manage project and IT costs, and automate critical 
document workflows.
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Elevate your customer 
experience.

Pair Upland Mobile Messaging 
with other products for 
engaging customers across 
every marketing touch point.

With its customization options, scalability, and personable quality, 
text messaging is a great asset in anybody’s marketing outreach.

Want to learn more? Speak to a member of our team today. 
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